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Distribution of the SRLP of a Typical CD
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Recording Artist: 12%

Retailer: 38%

RC Profit: 1%——

Manufacturer: 8%

Marketing: 8% Distributor: 8%

A&R: 5% Overhead: 14%



Results: increased revenues for
writers and artists, decreased
prices for consumers, or both
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Functions of Record Companies
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Risk Spreading

"Fewer “losers”; less need
for insurance



